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Leisure Spending Patterns and their Relationship with Mental Health in the Elderly
in Iran

Seyedeh Mahboobeh Hosseinizare! ), Maryam Tajvar® ), KElanoosh Abdi® , Parvaneh Esfahani® ©, Babak Geravand®
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[T Hosssinizare S, Tajvar M, Abdi K, Esfahoni P! Geravand B, Pourrer & [Leiaare Spending Patterns and their
Felationshep with Mental Hialth in the Fderty in Tran (Persia)]. Tranian Joumal of Apsing. 3030, 15(3):366-378. hittps-/idoi.
10325085 1532704 1

d | hétps-/idoi org/10.32508/55j2 15.3.27041

ABSTRACT

[T oider adults need vitality to survive. Entertainment and activity for the eldery creates a lively
lifie, boost their seff-esteam, and saves them from being inactive and unproductive, which will ultimatehy
imiprone their mental health. This study gims was to determine the relationship between leisure spend-
ing pattems and mental health in the eldery
(YT This descriptive-analytical study was camrled out on 413 elderly people aged 260
years, who were selected using & duster random sampling method from fowr districts of Tehran, iran. Data
were collected using the standard General Health Questonnaire, and a researcher-made Lelsure Spend-
ing Scale. The collected data were analyzed in 5P55 W 21 software using descriptive stabistics (frequency,
standard desdation) and statistical tests including Spearman comrelation test and regresslon analysis.
[T The most frequent leisure activity was TV watching. There was a significant relationship between
recreational and relighous sctvities of elderdy and their mental health (P<0.0001). Among the confounding
factors, physical health had the most impact.

[P Given the Sgnificant relationship of recreational and refigious activities with the mental
health of the elderty, planners should take the role of mosques, hosayniyas, and leisure facility providers
such as municipalities, serioushy. On the other hand, considering the impact of physical health on the
relationship of leisure spending with mental health, it is necessany to provide opportunities to the elderhy
to participate in sports and recreational achivities.
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Psychological Effect of Media Use on Mental Health of Older Adults during the
COVID-19 Pandemic

Mozhgan Negarestani' -, Vahid Rashedi* ', Marzieh Mohamadzadeh® |, “vahidreza Borhaninejad®*
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2 5chool of Behevioral Scences and Mental Heakh (Tehean Institute of Paychiztry], irn University of Mecical Scences, Tetvan, Irzn.
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8. Memsnstence Research Cenber, instihute of Neurnphammaology, Kermren University of hedicsl Soences, Esrman, Irzn.

Megaresbmi M. Rashed V, Mobamadzadsh M, Borhanineiad V [Menta] Heakh of Older Adulrs in the COVID-19
Pandemsc: The Fole of Media Exposure: A Cross-Secional Sedy (Persian]. Teanién Joumal of Agsing, 2021; 15(T):74-85.
hitpe-/idoi org/10.32598 552 16,1 1116.6

d | hitp=idoi org/10.3250955ja 16.1 11166

ABSTRACT

[T Low media literacy and exposure to media-produced content during the Coronavirus Disease
2019 (COVID-19) pandemic can affect the health of people in the community. This study aims to nves-
figate the psychological effects of media use on the mental health of community-dwelling clder adults.
[T ™" In this descriptive-analytical study with a cross-sectional design, 200 elderly peaple
gged 260 years partcipated who were selected from daycare rehabiliatdon centers and retinermeant cen-
ters in Kerman, Iran In 2020 wing 8 corvenlence sampling method. Data were collected using a dermo-
graphic forrn [Surveying age, gender, education, oocupation, marital statws, income, and media use), and
the 12-item General Health Quesdonnalre.

[T The mean age of participants was 66,60 + 5.08 years. More than three-quarters of them were fiol-
lowwding thie latest COWID-19 news via media (Lol radia and teledsion). Most of thern (77.4%) had poor
rental health stabus. Higher educational level [P20i001), employment (p=0.003), and low freguency of
reedia use (P<0.001) were the protective factors against poor mental health. High-freguency media use
was & risk factor for the mental health of older adults during the COVID-19 outbreak.

[P The mental health of community-dwelling older aduits during the COVID-19 pandemic is af-
fected by media use and its frequency. It i recommended that older adults should avoid following the
latest COVID-19 news, especilly those from unrediable sources. Moreover, media managers should have
mizre control over the news related to the COVID-19.
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I‘I'.I FE———
he Role of Media in Predicting Older Adults’ Own

ge-Related Communication and Successful Aging

Juinten S. Bernhold

school of Communication Studies, University of Tennessee, Knoxville

ABSTRACT

Maximizing experiences of successful aging is one
important public policy goal given the large number of
Baby Boomers aging into older adulthood. Using the
communicative ecology model of successful aging, this
study examined how older adults’ experiences with
various media predict their own age-related communi-
cation patterns and successful aging. Older adults were
classified into unfavorable, neutral, and favorable por-
trayals of aging profiles based on their assessments of
how positively specific media genres depict the aging
process. They were also classified as engaged, bantering,
and disengaged agers based on their own age-related
communication patterns. Participants in the unfavorable
and neutral media profiles were most likely to be
engaged agers; participants in the favorable media pro-
file were most likely to be bantering agers. Relative to
participants in the favorable media profile, participants
in the unfavorable and neutral media profiles demon-
strated greater realization of successful aging, via higher
aging efficacy. Results suggest the merit of future
research examining how participants in the favorable
portrayals of aging profile may be engaging in upward
social comparisons with older characters in the media to
the detriment of their own well-being.
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Mass Media and Healthy Aging

Laurie A. Wadsworth, PhD., PDt, FDC
Christine P. Johnson, MScAHN, PDt

ABSTRACT. Health effects associated with media use have largely
focused on children and youth with little attention paid to adults,
particularly older adults. However, adults aged 60 years and older
report heavy television viewing, and unique health education chal-
lenges will be faced as the technically savvy baby-boomer cohort ages.
Media health effects relevant to older adults include an established
causative link with adiposity and correlations to increased risk of
chronic disease, reduced physical activity, and undesirable food choice
behaviors. Advertising has targeted older adults as a key market seg-
ment promoting anti-aging and health related products, with potential
negative body image impacts. Implications for health practitioners and
research are discussed in the context of these consequences.

KEYWORDS. Aging, mass media, media health effects, television
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EI ISR | | [SIETIE Efekiori Z Nosati Nejad . Sabhaf R Zanjari N.[A Content Analysisof the Concepts and lnages of the Physical Aging
Fir Primary School Textbooks in Fran (Persian)]. Franian Joumal of Ageing. 2018; 13(2):154-167. hitps://doi org/10.32598/SIIA 132154

d )" hteps:/idoi.org/10.32598/51IA.13.2.154

Received: 27 Aug 2017 : ABSTRACT

Accepted: 06 lan 2018

[ETT e This study has twao purposes. The first purpose is to analyze the concept of old age in the text-
books of the primary schoaols after the Islamic Revolution {1979). The second purpose is to study the type
of images used in these textbooks to depict the elderly people in physical terms.
This research is a descriptive Research to analyze the content of the books. The
data is collected from a statistical population of all the primary schools’ textbooks used after the Islamic
Revolution. Of them, the ones which were taught in 1979, 1996, 2006, and 2015 were selected as the
samples because these books were subject to change in those years. The context units were Lessens and
of analysis was the contents and pictures in which the concept of old age is presented.
The findings of this research show that the textbooks depict aged people as those with wrinkles
(52.1%), grey or white hair (44.4%), upright stature (57%), and maintain good physical health (43%). These
© older adults are healthy (73.2%) and independents (72.5%). Most of themn (64.1) never used any health-
Key words: ¢ carealds, and in case of health care tools, only spectacles are depicted.
Old age, Textbooks, | The results showed that the textbooks depict a positive image of the physical haalth of the
Content, Concept . older people. The picture in the textbooks shows elders’ natural status and their physical conditions in
and image analysis, :  the old age. It is interesting to mention that during the first year post the Islamic Revolution, the illustra-
Elementary schoal, :  tions showed the older adults as young. It's natural considering the rise of maximum life expectancy in
Iran i the recent decades, and it also reflects the realities of old age.
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Abstract

Introduction: One of the most important factors to increase life satisfaction among the elderly is
reducing ageism. Ageism in the society maybe cbserved and explored in vanons institutions. One
of the sources for search about ageism is media and specially cinema Therefore, the purpose of this
study 1s representing the elderly role’s characteristics in the Iranian mowies during the last 3 Decades
(1989-2018).

MAMethods: The method of this study 15 guantbtative content analysis and the sample mcludes 65
elderly roles from 41 films focusing on the elderly, which were selected by purposive sampling of
Iranian mowvies in the last 3 Decade. The data collection tool in this study was Magoffin checklist for
Older Characters in Mowies. Descnphive stafistics of frequency and percentage were nsed to describe
the charactenishics of the elderly’s role and Chi-square test was used m SPS55 software version 23 to
analyze the relahonships.

Results: In the examined films, the majority of the elderly who were showm were young old (323
Percentage) male (72.3 Percentage) and of Persian ethnicity (89.2 Percentage). The genre of most of
the movies (44 Percentage) was drama and most of the elderly played a minor role (492 Percentage).
But the elderly charactenistics were active and mdependent (55.4 Percentage): but in general. most
of the stereotypes were related to the elderly (385 Percentage) and only 32.3 Percentage of the
stereotypes were positively represented. Megative stereotypes were more common in older men (59.6
Percentage) than clder women, and older women were more represented with posifive stereotypes
(329 Percentage); But this difference was not statistically significant (P =20.05). The most conmmon
age stereotypes in the last 3 Decades have been John Wayne conservative (positive) and Despondent
(megative) age sterectypes. Although the trend of changes in stereotypes in the last 3 Decades was
positive, has not been statistically significant (P =-0.035).

Conclusions: The results showed that the representation of the role of the elderly in Iramian mowvies
during the last 3 Decades portrayed ageism and negative sterectypes more than posihive and neutral
stereotypes and in the recent years there has been no significant change.

Fevwords: Elderly, Ageism Media
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Aging and the Media: Yesterday, Today. and Tomorrow

Kim Vickers
California State University, Chico

Abstract

This paper describes the influence the media have on people and how 1t effects theiwr view of the elderly. It
describes aspects of the American media from the 1970s through today and discusses the changes that
have occurred. Specific examples drawn from television, advertising, entertainment, and music are used
to demonstrate how the media change audience perceptions and what must be done to improve
perceptions of and attitudes toward elderly people today.

© 2007 Californian Journal of Health Promotion. All rights reserved.
Keywords: Aging, media, elderly, stereotypes
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